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EMIIOPIKO & BIOMHXANIKO EINIMEAHTHPIO ITA®QOY

E&siowkeopnévo epvapro ng 100% Emvyopnynoen amod tTny AvAA

Agvtépa 31/10/2016 ko Tpitn 01/11/2016 (Exrardcvtiki) AiBovsa EBE Iagov)

To Eumopikdé & Biounyovikd Empeinmpio Ildpov péco oto miaicio tng TOAMTIKNAG TOL Yo
JOPYAVOOT ETUOPPOTIKMOV TPOYPUUUATOV TOV VO OVTATOKPIVOVTOL GLEGH OTIG OVAYKEG TOV
EMYEPNUATIKOD KOGLLOV, 1OPYUVOVEL EEEIOIKEVIEVO GEUVAPLO e BEpaL:

«SMART TOURISM AND COLLECTIVE TOURISM COMPETITIVENESS»
Co-creation of Experience towards a Collective Sustainable Competitive Advantage

To otpomykd ovTd ETUOPEOTIKO TPOYpappo elvar oyedoouévo akplpdg va Pondnoest tovg
GUUUETEYOVTEG TTOV TPOEPYOVTIUL OO TOV KAGOO TV TOVPIGTIKMOV KOl CLVOPOV EMYEPTCEDV TMOG
Vo XopaEovy  HEGH  KOWVOTOUMV TPOGEYYICE®V TNV OIPUTNYIK TOV ETLYEPNCED®Y  TOLG
YPNOWOTOIOVTAG TNV  TeYVoAoyi ¢ ovppayo tovs. To oguvdpro Oa deiéer mog va
YPNOLOTOOVVTOL smart TOuPloTIKG epyolrein Kot peBodoAoyieg yoo va GLV-ONUIOVPYNGOLV
gUmelpiec Kol vo. LeYIGTOTOMGovy v aflo avtng ¢ eumepiog yio OAOVS TOVG EUTAEKOLEVOVG
eopeic. Avtd 10 €101KO GEUVAPLO, G €K TOVTOV, B0 TPOCPEPEL TOAVTILEG TANPOPOPIEG GTOVG
emayyeApatieg g Eevodoyetakng fropunyoviog, Tov TOVPIGHOY Kot TOV TaESL0D.

To mpoypappa amevBovetan oe Idtoktnteg, AtevBuvtég kot YrevBuvoug Tunpdtwv IIAnpoeopikng,
MapKETIVYK KO GTPOTIYIKOV GYEOACUOD TOVPICTIKMOV ETXLYEIPTICEDV KO OPYOVIGUADV.

To mpdypappa mov givor Tpaktiknig Pvoemc, mepriapPdvel 1660 Empopowtikn (14 opeg) dcov kot
Evdoemyeipnotoxn katdption (4 ®peg).

Eyybnon vy v emrvyio tov Empopootikod mpoypdupoatog anotedel 1o yeyovog 6t avtd Oa
dwdcer o Ap Anuntpiog Mrovyaing, Head of Department Tourism & Hospitality kot Director
eTourismLab tov Faculty of Management tov [lovemiotnpiov tov Bournemouth, UK.

To mpodypappa Ba deaybel otV AyyAkn YA®GG. EnUeldveTor Opmg 6Tt Ttapeppaoetg Ba pmropodv
va yivovtar kot otnv EAAnvikn| eket 6mov kpiveton avaykaio agod o Ap Anuntprog Mmodyaing
etvat yvootg kot g EAAnvikng yAdooog.

To mpdypappa €xer eykpBel amd v Apy Avantuéng AvBpodmivov Avvopkod (AvAA) cav
npdypappo {otikng onuacioc kot 1_AVAA To _emyopnyel €€’ 0AokANPOV. ¢ EK TOVTOV OEV
VAAPYEL OTTOLEONTTOTE OLKOVOUIKT EmMPapuven Yo Tig enyelpnoels e&apovpévov tov @.I1.A. Na
onpelwfel opmg 6t Ko to O.ILA emoTpépetan oTIg eTOpEies KO OgV amoTELE] KOGTOG,.

To EBE 0a epodiacel 6Aovg Toug cvppetéyovreg pe Iiotomomtikd IapakoroHOnong.

INo eprocotepes TAnpoopics mopokoreicde oTmg emkovoveite pe Tov k. Mdakn Towatoro
ot0 EBE I1a@ov oto t™A: 26818173 o710 @ot: 26944602 ko 6to email: info@pcci.org.cy

To npdypappa eyxpifnke and v AvAA wg Zwrikng Inpaciag. O

EMIXEIPHOLIG/OPYAVIOHOI TTOU OUPPETEXOUY PE EPYOSOTOUPEVOUG
TOUg, 01 omoiol IKavomolouv Tig npoiinoBéoeig Tng AvAA, Ba
TUXOUV TNG OXETIKAG EMYOPAYNONG.

Necwxpopog ABNvav 7 & Ale§avspou Mamayov, TOAuN Court, Fpagpeio 101, 1.6.60082, 8100, Nagpog
TnA: 26818173 ®a&: 26944602 Email: info@pcci.org.cy
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SMART TOURISM AND COLLECTIVE TOURISM COMPETITIVENESS

Co-creation of Experience towards a Collective Sustainable Competitive Advantage

Aeutépa 31.10.2016 & Qpa 8.451Tu — 5.30u.u. / EkmraideuTikr) AiBouca EBE Magou

E IR n Aidpkeia a .
@ApHOYAG XpovoToTroB£TNaN TTEPIEXOPEVOU S

AT Méxpi (Wpeg)

8.45 | 9.00 025 |Registration

smartness and agility towards value co-creation and competitivess
building at the destination level

e Tourism Destination strategies

e Tourism ecosystem: Stakeholders and key players

e The needs of each stakeholder and value desired

e Understand the sources of competitiveness for hospitality Professor

9.00 | 11.00 2.00 o Dimitrios
organisations

Buhalis
e Collective competitiveness and sustainable growth
e Smart Tourism principles and methodologies
e Rapid technological developments and major trends
e ICTs enabled integration of industry and economy
e Infostructure
11.00 0.25 BREAK
practicing skills exercise :
e Tourism ecosystem in Cyprus : Professor
11.15 | 1.15 2.00 e Stakeholders and key players Dimitrios
e Collective competitiveness practice Buhalis
e Infostructure
115 | 2.5 1.00 | LUNCH
Theory
o Sensors and Beacons
o BigData
o Social Media, Web 2.0 and User Generated Content
o Internet of Things and Internet of Everything P':Of?s_sor
215 | 1845 ) 200 o Interoperability and interconnectivity Dlmltrl.os
Buhalis

o technological enablers for the hospitality industry
» Service Dominant Logic

o Tourism value co-creation of experiences

o The concepts of co-creation and coopetition

Necwxpopog ABNvav 7 & Ale§avspou Mamayov, TOAuN Court, Fpagpeio 101, 1.6.60082, 8100, Nagpog
TnA: 26818173 dag: 26944602 Email: evepafos@cytanet.com.cy
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Managing global reputation and branding online and offline
Managing tangible and intangible resources in tourism and
hospitality

Social networking and engagement with stakeholders
Consumers as co-creators and co-producers of experiences

16.15| 1630 | 0.25 BREAK
practicing skills exercise : Managing reviews and tripadvisor reports
* Social Media, Web 2.0 and User Generated Content II;':Of?tsf’or
1630 | 1730 | 1.00
e Internet of Things and Internet of Everything imi ".os
Buhalis

e Managing global reputation and branding online and offline

ALGPKELO KATAPTLONG: 7 WPES

To npdypappa eykpiBnke and mv AvAA weg ZuTikAg Znpaciag. O
EMIXEIPAOEIC/OPYAVIOHOI TIOU CUPHETEXOUV HE EPYOSOTOUNEVOUC

TOUG, OI OMoiol IKavomolouv Tig mpoiinoBsoeic g AvAA, Ba
TUXOUV TNC OXETIKAG EMIYXOPAYNONG,

Necwxpopog ABNvav 7 & Ale§avspou Mamayov, TOAuN Court, Fpagpeio 101, 1.6.60082, 8100, Nagpog

TnA: 26818173 ®af: 26944602 Email: evepafos@cytanet.com.cy
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SMART TOURISM AND COLLECTIVE TOURISM COMPETITIVENESS

Co-creation of Experience towards a Collective Sustainable Competitive Advantage

TPITH 01.11.2016 & Qpa 8.451Tu — 5.30u.u. / EkmraideuTikh AiBouca EBE lMNagou

E g a Aldpkela . .
@ApHOYAG XpovoToTroB£TNan TTEPIEXOUEVOU S

Amo Méxpi (wpeg)

How organisations can take advantage of smartness, build
their competitiveness and gain benefits through co-
creation with all stakeholders.

Theory

e Creating the tourism ecosystem neural system

e Information input and output as part of the ecosystem
voo | 1100 | 2o | ® Internal and external context of operation 'I;';z:?tf_ls:sr

e technology towards co-creating memorable experiences Buhalis

e Understanding target markets and co-creating experiences
e Social Media — Context — Mobile (SoCoMo) based marketing
e Finding and targeting your audience on different platforms
e Co-creating Memorable experiences
e Dynamic Customer Engagement, Experience And Interactivity
e Social Media and Real time Service — the service of now
e Augmented Reality applications and gamification

11.00 11.15 0.25 BREAK

practicing skills exercise : Co-creating Memorable
experiences
g i ; bl . Professor
rea !on of memorable e_x_perlences Dimitrios
Creating photo opportunities Buhalis
Communicating of memorable experiences

11.15 13.15 2.00

13.15 14.15 1.00 LUNCH

Theory

Advocacy and Customer to Customer Co-creation
(CCC) Professor

E B 200 e Generating and distributing consumer generated D|m|tr|_os
Buhalis

content
e Scanning the environment and online reputation

Necwxpopog ABNvav 7 & Ale§avspou Mamayov, TOAuN Court, Fpagpeio 101, 1.6.60082, 8100, Nagpog
TnA: 26818173 dag: 26944602 Email: evepafos@cytanet.com.cy
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e Protect and enhance brands and take advantage
in the Web 2.0 environment

e Making customers brand advocates and
ambassadors

e Collective competitiveness and sustainable growth

e Cooperation and co-creating of experiences

e Responsibilities and strategies

e Rapid ecosystem reactions response

e Crisis management and restoring business
continuity

e Collective sustainable growth and development

16.15 | 16.30 025 |BREAK

practicing skills exercise : Create Memorable

Experiences
e User Generated Content Professor
16.30 | 17.30 1.00 Dimitrios
e Consumers as ambassadors .
Buhalis

e Competitions, Campaigns, Engagement

ALGPKELO KATAPTLONG: 7 WPES

To npoypappa eykpidnke and mv AvAA we ZuwnikAg Znpaoiag. O1
CMIXEIPNOEIC/OPYAVIONO! MOU CUHPETEXOUV PE EPYOSOTOUNEVOUQ

TOUG, OI OTIOIO! IKAVOTIOIOUY TIC npoiunoBéosic e AvAA, Ba
TUXOUV TG OXETIKAG EMYOpAYyNong.

Necwxpopog ABNvav 7 & Ale§avspou Mamayov, TOAuN Court, Fpagpeio 101, 1.6.60082, 8100, Nagpog
TnA: 26818173 ®af: 26944602 Email: evepafos@cytanet.com.cy
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SMART TOURISM AND COLLECTIVE TOURISM COMPETITIVENESS

Co-creation of Experience towards a Collective Sustainable Competitive Advantage

AEYTEPA & TPITH 31.10.2016/ 01.10.2016 & QPA 8.457w.pn. —
EKITAIAEYTIKH AIOOYXA E.B.E. [IA®OY

ONOMA ETAIPEIAX
AIEY®OYNZIH
Toy. Kipoto ... Toy. TOUEOG ...,
THAED®QNO DAE
EPTAXIAZ
EMAIL
ONOMATA ONOMA KINHTO OEXH
XYMMETEXONTON |, L
2 i 2
K 3

[Mopoakadd OTMG ATOGTEAAETAL T1 GUUTANPOUEVT SNAMGT GUUUETOYNG, LEG® o aTtov apliud 26 944602
N email: info@pcci.org.cy

To npdypappa eykpifnke and myv AvAA we ZwrikAg Inpaciag. O1
EMIXEIPNOLIC/OPYAVIONOI TTOU OUPPETEXOUV PE EPYOSOTOUPEVOUR

TYOUG, 01 omoio! IKavomnolouv Tic npoiinof£osic Tne AvAA, Ba
TUXOUV TNG OXETIKAG EMYOPHYNONS.

Necwxpopog ABNvav 7 & Ale§avspou Mamayov, TOAuN Court, Fpagpeio 101, 1.6.60082, 8100, Nagpog
TnA: 26818173 ®af: 26944602 Email: evepafos@cytanet.com.cy
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